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The most important assets of any business are intangible: its company name, brands, symbols, and slogans,
and their underlying associations, perceived quality, name awareness, customer base, and proprietary
resources such as patents, trademarks, and channel relationships. These assets, which comprise brand equity,
are a primary source of competitive advantage and future earnings, contends David Aaker, a national
authority on branding. Yet, research shows that managers cannot identify with confidence their brand
associations, levels of consumer awareness, or degree of customer loyalty. Moreover in the last decade,
managers desperate for short-term financial results have often unwittingly damaged their brands through
price promotions and unwise brand extensions, causing irreversible deterioration of the value of the brand
name. Although several companies, such as Canada Dry and Colgate-Palmolive, have recently created an
equity management position to be guardian of the value of brand names, far too few managers, Aaker
concludes, really understand the concept of brand equity and how it must be implemented.

In a fascinating and insightful examination of the phenomenon of brand equity, Aaker provides a clear and
well-defined structure of the relationship between a brand and its symbol and slogan, as well as each of the
five underlying assets, which will clarify for managers exactly how brand equity does contribute value. The
author opens each chapter with a historical analysis of either the success or failure of a particular company's
attempt at building brand equity: the fascinating Ivory soap story; the transformation of Datsun to Nissan; the
decline of Schlitz beer; the making of the Ford Taurus; and others. Finally, citing examples from many other
companies, Aaker shows how to avoid the temptation to place short-term performance before the health of
the brand and, instead, to manage brands strategically by creating, developing, and exploiting each of the
five assets in turn

 Download Managing Brand Equity: Capitalizing on the Value o ...pdf

 Read Online Managing Brand Equity: Capitalizing on the Value ...pdf

http://bookengine.site/go/read.php?id=B002ZJCR14
http://bookengine.site/go/read.php?id=B002ZJCR14
http://bookengine.site/go/read.php?id=B002ZJCR14
http://bookengine.site/go/read.php?id=B002ZJCR14
http://bookengine.site/go/read.php?id=B002ZJCR14
http://bookengine.site/go/read.php?id=B002ZJCR14
http://bookengine.site/go/read.php?id=B002ZJCR14
http://bookengine.site/go/read.php?id=B002ZJCR14


Download and Read Free Online Managing Brand Equity: Capitalizing on the Value of a Brand Name
David A. Aaker

From reader reviews:

Christopher Helland:

People live in this new day of lifestyle always aim to and must have the time or they will get great deal of
stress from both day to day life and work. So , if we ask do people have free time, we will say absolutely of
course. People is human not really a huge robot. Then we request again, what kind of activity do you have
when the spare time coming to a person of course your answer will unlimited right. Then ever try this one,
reading ebooks. It can be your alternative with spending your spare time, the particular book you have read
will be Managing Brand Equity: Capitalizing on the Value of a Brand Name.

Martha Furman:

As we know that book is essential thing to add our know-how for everything. By a e-book we can know
everything we want. A book is a set of written, printed, illustrated or even blank sheet. Every year was
exactly added. This e-book Managing Brand Equity: Capitalizing on the Value of a Brand Name was filled
regarding science. Spend your time to add your knowledge about your scientific disciplines competence.
Some people has diverse feel when they reading a new book. If you know how big selling point of a book,
you can truly feel enjoy to read a e-book. In the modern era like today, many ways to get book which you
wanted.

Jacqueline Harding:

Do you like reading a e-book? Confuse to looking for your best book? Or your book was rare? Why so many
query for the book? But virtually any people feel that they enjoy for reading. Some people likes reading, not
only science book but additionally novel and Managing Brand Equity: Capitalizing on the Value of a Brand
Name as well as others sources were given know-how for you. After you know how the great a book, you
feel desire to read more and more. Science publication was created for teacher or perhaps students especially.
Those ebooks are helping them to add their knowledge. In additional case, beside science reserve, any other
book likes Managing Brand Equity: Capitalizing on the Value of a Brand Name to make your spare time a
lot more colorful. Many types of book like this one.

Carrie Mathis:

A lot of guide has printed but it is unique. You can get it by net on social media. You can choose the most
beneficial book for you, science, comedy, novel, or whatever by searching from it. It is known as of book
Managing Brand Equity: Capitalizing on the Value of a Brand Name. You can include your knowledge by it.
Without making the printed book, it may add your knowledge and make an individual happier to read. It is
most critical that, you must aware about book. It can bring you from one destination for a other place.
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