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Seminar paper from the year 2007 in the subject Communications - Public Relations, Advertising,
Marketing, Social Media, grade: Distinction, Macquarie University, course: ICOM 891 Communication
Research Methodologies, language: English, abstract: There are cases when commercial pressure on editors
becomes very obvious; especially when it fails to succeed and becomes publicly known. This could either be
because the advertiser not only threatens to, but actually does withdraw its advertising from a newspaper as
reaction to unwanted content, or because information about business agreements between client and
newspaper leaks out to the public. Both incidents of exercising influence on editors were observable at the
Los Angeles Times, a daily newspaper in South California, USA. In contrast to quantitative surveys, this
research will illustrate the influence of commercial pressure on newspapers, using the L.A. Times as a
particular case study.
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From reader reviews:

Sheree Gonzalez:

Have you spare time for just a day? What do you do when you have much more or little spare time? Sure,
you can choose the suitable activity to get spend your time. Any person spent their own spare time to take a
go walking, shopping, or went to the particular Mall. How about open or perhaps read a book allowed The
influence of advertisers on editorial content: A Case Study? Maybe it is for being best activity for you. You
recognize beside you can spend your time with your favorite's book, you can better than before. Do you
agree with the opinion or you have other opinion?

Charles Howell:

This The influence of advertisers on editorial content: A Case Study usually are reliable for you who want to
become a successful person, why. The main reason of this The influence of advertisers on editorial content:
A Case Study can be among the great books you must have is giving you more than just simple examining
food but feed a person with information that maybe will shock your prior knowledge. This book is handy,
you can bring it almost everywhere and whenever your conditions both in e-book and printed people. Beside
that this The influence of advertisers on editorial content: A Case Study giving you an enormous of
experience like rich vocabulary, giving you trial of critical thinking that we know it useful in your day
action. So , let's have it and enjoy reading.

Kelly Breedlove:

Reading a book tends to be new life style in this era globalization. With studying you can get a lot of
information which will give you benefit in your life. Together with book everyone in this world can certainly
share their idea. Guides can also inspire a lot of people. A lot of author can inspire their particular reader
with their story or perhaps their experience. Not only the storyline that share in the books. But also they write
about the ability about something that you need example. How to get the good score toefl, or how to teach
your sons or daughters, there are many kinds of book that you can get now. The authors on earth always try
to improve their proficiency in writing, they also doing some exploration before they write for their book.
One of them is this The influence of advertisers on editorial content: A Case Study.

Dave Arreola:

Reading can called brain hangout, why? Because if you find yourself reading a book mainly book entitled
The influence of advertisers on editorial content: A Case Study the mind will drift away trough every
dimension, wandering in each and every aspect that maybe unidentified for but surely can be your mind
friends. Imaging every single word written in a guide then become one form conclusion and explanation this
maybe you never get prior to. The The influence of advertisers on editorial content: A Case Study giving you
a different experience more than blown away the mind but also giving you useful data for your better life on
this era. So now let us present to you the relaxing pattern this is your body and mind are going to be pleased



when you are finished studying it, like winning a sport. Do you want to try this extraordinary paying spare
time activity?
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